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的各种“关系”替代传统营销观念的理论。进入 20 世纪 80 年代，关系营销在国


















































Relationship marketing was put forwarded and developed by western scholars. In 
this theory, the philosophy to establish and manage various ‘relationship’ in the 
enterprise takes the place of traditional marketing philosophy. In 1980s, relationship 
marketing prevailed in foreign countries. It was regarded as ‘the marketing trend in 
1990s and future’. 
 This thesis is based on Fujian stone enterprises. First, it points out 2 main 
problems in Fujian stone enterprises, these are lack of brand awareness and hot 
price-cutting competition. In order to solve these 2 problems, brand-developing 
strategy and establishing industry marketing alliance are required. Second, this thesis 
reviews the main theory of relationship marketing, and indicates that relationship 
marketing is a process, in which customer, supplier, distributor, competitor, employee, 
government and social organization interact, and a long-term relationship which gives 
attention to each side’s benefit will be formed finally. Then six-relationship was 
derived from six-market model, they are the relationship between enterprise and 
customer, enterprise internal relationship, the relationship between enterprise and 
supplier, the relationship between enterprise and distributor, the relationship between 
enterprise and competitor, the relationship between enterprise and government and 
social organization and other influencers. This thesis is based on this frame to analyze. 
Furthermore, it indicates that relationship marketing is necessary to develop brand 
strategy and establish industry marketing alliance for Fujian stone enterprises 
according to six-relationship. Next, this thesis analyzes the importance of each 
relationship and application of corresponding relationship marketing strategy in 
Fujian stone enterprises. At last, this thesis concludes the effective strategy of  Fujian 
stone enterprises. I hope this thesis can offer reference for Fujian stone enterprises to 
brand-developing strategy and establishing industry marketing alliance, and enlighten 
China Stone enterprises. 
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    笔者将关系营销的理论和福建石材企业的实际相结合，研究福建石材企业关
系营销模式，提出了福建石材企业关系营销策略，从而为福建石材企业如何实施
品牌发展战略和建立行业营销联盟提供理论上和策略上的参考和借鉴。 




























表 1：2006~2008 年工业增加值、销售收入、实现利润、固定资产投资统计 
                                                        单位：亿元 
 工业增加值 销售收入 实现利润 固定资产投资
2006 年 253 675.5 47.15 104 
2007 年 337 980 67.8 182 
2008 年 457 1370(预计) 93(预计) 228 
资料来源: 邹传胜: 《石材》，石材杂志社，2009 年 4 月。 
 
“2008 年中国石材行业总体平稳增长，其中工业增加值增幅 29%，销售收
入增幅为 34.58%, 实现利润增幅为 33.78%, 产销率达到 97.63%, 但与此同时，
出口增幅出现十年来的首次下滑，目前中国石材行业的重要经济指标增幅均已进
入下降通道。”① 据统计，2008 年“1~12 月全国石材累计出口 2832.85 万吨，比
上年同期增长 2.6%，增幅大幅回落 79 个百分点；出口金额 39.43 亿美元，比上
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